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ABSTRACT

Ensuring the visit and revisit of tourist is a pequisite for a sustainable tourism developmentHerstate. Merely having
attractive tourist destinations does not pay mumttlie state. In order to reap benefit from therism the state must take
effective steps for attracting tourist and persumgdthem to spend more days. However tourist orother hand will be
encouraged to pay a visit to the destinations evitgn they have a satisfied experience with regarthe attractions and
facilities present over here. Here it is imperatteeanalyse whether the tourist visiting Calicustdict are returning with
satisfying experience or not. Hence the study eéssing and evaluating the facilities is of parantamportance. For
analyzing the tourist experiences in Calicut Didtrivarious tourist facilities namely accommodati@atcessibility,
amenities, food and beverage, ancillary servicdtifude, and activities are considered. A five polikert scale is
prepared to measure the experience level and fideatong the responses. The study finds that, ailo#ity, food and
beverage and attitude are the facilities that halggmenting the tourism industry of the district vetaes the tourism

amenities, ancillary services and tourism actidtmull back the entertainment industry.
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INTRODUCTION

Like any other economic activity, tourism is beiognsidered as the major breadwinner of the econdeglizing the
enormous potential of tourism in the days to cogm¥ernment has started to extend various poligiesfanding plans in
support of this industry. Unlike erstwhile peoplegy are very much inclined to focus on variousisgi-related activities,

which in turn would prosper the economy and the legagbility.

Foreign exchange earnings of the nation are a maftteoncern as far as India is concerned. Althoogissive
inflow of foreign money is not a desirable trerdisirecommended to an extent. Government mulexfmand the export
segment operations by implementing SEZs in massivens. Some relaxed policies and promotional algitiare
maintained by the policymakers in order to boost éxport potential of our country. While considgritourism as an
industry, it is evident that we do not have to ex@mything tangible, instead we need to beautify @ties and upgrade
the infrastructure facilities, which would be arpietus to a large tourist attraction. Hence, impeérative to note that our

intake of resources does not flow outside whenhirgktof developing tourism
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Regional imbalance over the years is greatly aitheynation. When we boast of the overall develaptnoé the
nation, it is painful to note that lives in villagiare still lagging behind in sanitation and basienities. Even though the
situation has improved a little during these yettiere are undeveloped areas, where the hosgtésary schools and
banking institutions are still a distant dream. Bipdere of tourism activities mainly involves desng a framework for

restructuring the dreams of rural people, wheresliseem to have been ignored by the government.

Unemployment in Indian scenario is a menace, whidb be tackled with utmost attention, the failofewhich
would even undermine the sovereignty of the natibis evident that the tourism industry can offerge employment
opportunities in the state. Deployment of variousharized tourist guides and the setting up ofastiructure facilities

would definitely mount the room for employment ahdreby ameliorate the status of the citizens.

Development of adequate infrastructure has becomeea of the hour. It is obvious that a well-depeld

infrastructure facility existing in the country widwefinitely support the tourism and allied adias.
Significance of the Study

Umpteen foreign and domestic tourists are visi@adicut district of Kerala every year for enjoyitige serene beaches and
natural attractions. However, it is unknown how mar the tourists visiting Calicut district haveatly enjoyed the
facilities and return satisfied. Sometimes, dis$attion with a particular facility may make troutist reluctant to make
further visits. Hence, understanding the experideeel of tourist with regard to the facilities fDalicut district is of
paramount importance for the policy formation, iempkentation and ultimately tourism promotion. Byiesving the
previous studies, it is found that no such studyaftalyzing the experience level of the touristthwegard to the facilities
in Calicut district has been conducted yet. Acaogtli, the study on analyzing the experience le¥ghe domestic and

foreign tourists coming to Calicut district carriggod amount of importance.
Scope of the Study

Kerala, “the god’s own country”, is considered las most preferred location of tourists, both domemtd foreign over
decades despite low-carrying capacity and accédiggifiihe study involves identifying and analyzitige experience level
of the visitors with regard to the facilities prded to them in the Calicut district. Survey helpsdentify the percentage
of the people who are in the highly satisfied, et and dissatisfied category. It goes furtheartalyse the mean score of

the facilities and enables to focus more on tleaawvhere special care is required in promotingdauin Calicut district.
Objectives of the Study
The study is made by keeping in view the followolgectives:

» To analyse the quality level of the tourist expecie visiting Calicut district.

* To identify the facility, which is more conduciverftourism promotion and which needs special carddosting

tourism in Calicut district.
METHODOLOGY

The present paper is structured as an analytial lofiormation is collected from the tourists visif Calicut district in
Kerala. Total sample size for the study is take®@sand multi-stage sampling method is used ferstiudy. In the first

phase, destinations in the Calicut district, whiginess high number of tourist visits is considefist. In the second
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phase, proportionate samples are drawn from tleeteel destinations based on convenience samplitigocheHowever,
tourists are randomly selected and not on any dihsis. Convenient sampling method is used to caliéormation from
a sample of 50 students. For the purpose of asalffge-point Likert scale method is used. Simpighanetic mean value
is considered as a statistical measure. If theevalithe mean is more than 3, that factor is comwguéor tourism
development. If the mean value is less than 3,fdletor is treated as challenging to tourism. Fonding clarity in
analysis, a separate scaling is used, that igifrtean value is between 1 and 2, it is treatedoss umfavorable, between 2

and 3 — unfavorable, between 3 and 4 — favoralkelsyden 4 and 5 — most favorable.
DATA ANALYSIS AND RESULTS

Table 1: Frequency Table of the Tourists

Services/Rating nghly(;?tlsfled Satisfied (%) | Neutral (%) | Dissatisfied (%) Diss:tligszg d (%)
Accommodation 40 35 15 5 5
Accessibility 20 40 30 7 3
Amenities 15 25 40 10 10
Food and Beverage 56 35 4 2 3
Ancillary services 20 25 53 1 1
Attitude 35 30 23 7 5
Activities 18 22 35 10 15

Table 1 reveals the percentage of the tourists vate the facilities in Calicut districts in five-jpb scales.
Accommodation facility is treated as the first dackmost determinant of the tourist satisfactioali€@it district is known
to have wide range of accommodation facilitiesnd around the tourist destinations that cater ¢o ¢isitors’ needs. With
regard to accommodation facilities, 40% of the istaropine highly satisfied, 35% opine satisfief%dlis neither satisfied

nor dissatisfied. Of the total respondents, 10%issatisfied or highly dissatisfied.

Accessibility to the proposed tourist spots is Aaroimportant factor that has pivotal importancel@signing the
tour decision. It is generally common for the tstsito visit such spots that are easily accessibtaem In the case of
accessibility, 40% of the respondents are satis88@6 are neutral and 20% are highly satisfiets ftrther observed that

7% of the respondents feel dissatisfied and theairgng 3% are highly dissatisfied.

Tourism amenity means and includes the variouditiasithat are exclusively meant for facilitatitige visitors in
Calicut district. Such facilities include shoppifagilities, washroom and toilet facilities at destiions. As far as tourism
amenities are concerned, 40% of the tourists anérale 5% feel satisfied and 15% are highly satfiFurther analysis

reveals that 10% of the respondents are dissatiafie another 10% feel highly dissatisfied in teigard.

Every region has its own culinary skills and peatties, so is the case with Calicut district. @artfoodstuffs in
the Calicut district are branded with Calicut, nédm€ozhikodan halwa and Kozhikodan biriyani are tam across the
state. Accordingly, Calicut district is distinctofn other districts in terms of food and beveragegdtding food and
beverage, 56% of the tourists opine highly satisfl&5% opine satisfied and 4% opine neutral. Ofttitel respondents,

5% feel dissatisfied or highly dissatisfied.

Ancillary services mean various support servicest #ire extended to tourists in Calicut districtini¢ludes
functioning of tourist information centers, bankifagilities and tour operators’ services. With nefjt ancillary services,
53% of the respondents are neutral, 25% feel sadisind 20% feel highly satisfied. Analysis furtherfolds that a meagre

2% of the respondents are dissatisfied or higtdgatisfied in this regard.
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The attitude of the host community towards the istsirmust be a favorable one, so as to ensure ringsit to
Calicut. In the case of attitude of the host comityu35% of the tourists rate highly satisfied, 364tes satisfied and 23%

rates are neutral. Of the total respondents, 108isgatisfied or highly dissatisfied.

Some of the destinations are earmarked with cegeaminent tourism-related activities such as kied, boating and
kayaking. As far as the tourism activities, at suelstinations, are concerned, 35% of the resposdamt it neither

satisfying nor dissatisfying experience, 22% fihgrh as a satisfying experience and 18% find it ighly satisfying

experience. Analysis further reveals in this regheat 15% of the respondents opine highly dissatisind the remaining
10% opine dissatisfied.

Table 2: Mean Experience Score of the Facilities

Facilities Number of Respondents | Mean Value
Accommodation 50 34
Accessibility 50 3.2
Amenities 50 2.9
Food and Beverag 50 3.9
Ancillary Services 50 2.8
Attitude 50 3.10
Activities 50 2.95

Table 2 shows the mean experience value scorectf fagility available for the tourists in the Caltcdistrict.
With regard to accommodation, accessibility, food d#everage, attitude of the host community, therage experience
scores are 3.4, 3.2, 3.9 and 3.10, and these vahpsar to be more than the test value 3. Thicatels the tourists are
happy with these facilities since the mean scoresabove 3. Hence, it is to be treated as the ibomitng factor for the
development of tourism in the Calicut district.

However, the mean experience score in the caseudSi amenities (2.9), ancillary services (2.8) autivities
(2.95) falls below the test value 3. In other wortiese facilities are incapable of attracting i&tarto the Calicut district,

and hence it reveals that such factors are chaketgthe tourism promotion in the district.

Findings of the Study

» With regard to the accommodation facility, majoritfythe respondents (45%) have highly satisfyingegience,
the mean experience score of this facility beingvabthe test value and this factor is conducive tfar

development of tourism in the Calicut district.

* In the case of accessibility to the destinatiomhia district, 60% of the tourists are having sgiigf experience.
The mean experience score of this facility works toube 3.2 and hence it is a contributing factar tburism

promotion.

e As far as the tourism amenities are concerned, dDffte respondents are having satisfying expeeiemd 20%
of the respondents are dissatisfied with this. fitf@an experience score of this facility falls beliw test value,

and it is a matter of concern for tourism promotion

 Food and beverage supplied to the tourists get exduidresponse and more than 90% of the respondests

satisfied with this. The mean experience values8@good indicator for the development of tourism
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» With regard to the ancillary services, 53% of thspondents opine being neutral. The mean experiaaige of

this facility being 2.8 is truly a matter of conoer

* Inthe case of the attitude shown by the host conityjtowards the tourists, 65% of the respondergssatisfied.

On top of that, the mean experience score of 3Nésdope for the promotion of tourism.

» As far as the tourism activities are concerned, 49%e respondents are satisfied. The mean exmeriealue

2.95 is not satisfactory, as the tourists are apply with this factor.
CONCLUSIONS

In Calicut district, rapidly growing tourism indugtis suffering from certain serious limitationsdalapses. In the case of
amenities, ancillary services and activities, mattention needs to be provided with utmost imparato bring this sector
to the mainstream of the economy. An improvemerthese facilities is likely to trigger spectacuimowth of the industry
and the economy as well. Hence, providing betteilifi@s will not only improve and raise the quglievel of tourist
attraction and experience, but will also improve frequency of tourist visits, which in turn wilhable the industry to

sustain in the long run.
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